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 Michigan Public Service Commission-responsible for educating 

consumers to make informed utility decisions

 1989 to 2011: annually hosted Consumer Forums around the 

State of Michigan

– Six to seven locations a year

– 2003: attendance at the forums began to decline

– 2011-400 attendees at seven forums (including utility staff, support 

agencies, and MPSC staff)

– Significant staff time to prep and attend 
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 2012: staff developed an outreach plan to replace the traditional 

Consumer Forums

 Components included:

– Simple and relevant messages that coincide with consumer tips

• Assisting customers with electric, natural gas, and telecommunication 

complaints

• Utility meter access-AMI meters

• Understanding your electric or natural gas bill

• Energy savings

• Specific protection for senior citizens

• Information for low Income citizens
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 2014: Commission approved creation of new Outreach and Education 

Section in Customer Service Division

– Staff is devoted exclusively to the Agencies outreach and customer 

education activity

– Section developed an expanded outreach message

 2015: Customer Service Division becomes a part of the newly created 

Michigan Agency for Energy

– Integrating message to Reduce Energy Waste
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Enhanced Outreach Plan

 Developed expanded list of targeted population groups and relevant 

messages

 Use Salesforce to compile an ongoing list of stakeholders and 

community partners - provides additional avenues to broaden 

distribution of messages

 Creation of a public calendar of outreach events 

 Continued participation in all utility hosted Customer Assistance Days

 Listserv - revived the MPSC Customer Service Listserv to distribute 

relevant and timely energy messages to interested stakeholders, 

community partners, and consumers

 Speakers Bureau - developed brief PowerPoint presentations on 

consumer tip information for staff to present at community events

 Expand social media presence
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 Key constituency groups

– Senior citizens

– Low income customers

– Small businesses 

– Legislators and local government officials

– Colleges and universities

– Churches and other non-profits

– Active military and veterans

– Migrant community

– Hispanic, Asian-American and Middle Eastern Americans
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 Outreach Impact

– 2012 attended 40 events, contacting 4,500 citizens

– 2013 attended 73 events, contacting 9,500 citizens

– 2014 attended 75 events, contacting 11,300 citizens

– 2015 attended 62 events, contacting 6608 citizens

• As of July 2015
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Primary communication materials

 Website

– www.michigan.gov/energy

– www.michigan.gov/mpsc

 Consumer Tips

 Energy Savers Booklet

 Public Service Announcements

– https://www.youtube.com/watch?v=EJPAihNgcEU - Senior Citizen PSA

– https://www.youtube.com/watch?v=_cLjhnqR1cM - Propane PSA

– https://www.youtube.com/watch?v=9KPILB-eRfs - Power Outage Credit

 Press Releases

 Department Social Media
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*Division Dashboard*
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Walk for Warmth Coalition to Keep Michigan Warm

Ideas for Life Senior Power Day


